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 

 
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All industries in BMI Global & U.S. Indices, 1/1999-9/2012 
Industry Factor IC L-S 

Airlines 

1Year Growth in Revenue Passenger 
Miles 

   0.041***   1.73%*** 

Operating Exp per available seat miles    0.035**   1.48%*** 

Hospitals & 
Facilities 

Growth in Average Length of Stay     0.048**   0.73% 

Patient Days Growth     0.035*   1.14% 

Managed 
Healthcare 

1 Year Growth in Healthcare Premiums    0.03   0.07% 

1 Year Growth in Total Enrollment     0.023   1.12%* 

Pharm & Biotech 
Growth in Number of Products in 
Phase 3  

   0.064***   0.89%* 

Homebuilders 
1 Year Growth in Total Homebuilding 
Revenue to Finished/Constr in Progress 

   0.015   0.34% 

Insurance 1Yr Growth in Underwriting Profit     0.024*   0.65%** 

Telecom 
1Yr Growth in Net Wireless Subscriber 
Additions 

   0.017   0.41% 

Utilities 
1Yr Growth in Electric, Gas, Water 
Sales  

   0.011   0.21% 

Gold Mining 1 Year Change in Actual Production     0.032   0.62% 

Hotels & Gaming 

Room Revenues less Room Expenses / 
Rooms at Period End 

   0.055**   0.90% 

Total Room Revenue / Rooms at Period 
End 

   0.034*   0.67% 

Restaurants 

1 Year Change in Restaurants Closed in 
the Last 12 Months 

   0.028*   1.24%*** 

1 Year Growth in Same Restaurant 
Sales  

   0.026*   0.45% 

1 Year Growth in Same Restaurant 
Sales Growth  

   0.023   0.74%* 



 

 

All industries in BMI Global  & U.S. Indices, 1/1999-9/2012 
Industry Factor IC L-S 

Airlines 
Total Profit per available seat miles      0.004       0.29% 

Passenger Load Factor     -0.002      -0.11% 

Hospitals & 
Facilities 

Total Revenue per Facility      0.007      -0.76%* 

Hospitals and Facilities Growth      0.002      -0.33% 

Managed 
Healthcare 

Days in Medical Costs Payable to Medical 
Costs  

   -0.032      -0.94% 

Pharm & Biotech Number of Patents/ MktCap     -0.030***       3.16% 

Homebuilders 

1Yr Growth in Total Homebuilding Revenue 
to Inventories  

   -0.011      -0.10% 

1Yr Growth in Housing Sales Revenue     -0.019      -0.94% 

Insurance 
Combined Ratio     -0.007      -0.11% 

Retention Ratio     -0.014      -0.35% 

Telecom 

1 Year Growth in Churn Rate     -0.02      -1.00% 

Churn Rate     -0.038      -1.93%* 

1Yr Growth in Broadband Subscribers     -0.040***      -0.85% 

Utilities 1Yr Growth in Average Revenue/KWh      0.005      -0.17% 

Gold Mining 
Reserve Acquisition Cost     -0.012      -0.28% 

Actual Production / Market Cap     -0.027      -0.26% 

Hotels & Gaming 
1 Year Change in Total Number of Properties     -0.014      -0.19% 

1 Year Change in Room Revenue / Rooms at 
Period  

   -0.015      -0.78% 

Restaurants 

Restaurants Opened & Acquired in the Last 
12 Months / Total Restaurants at Period End  

    0.004      -0.14% 

Restaurants Closed & Sold in the Last 12 
Months / Total Restaurants at Period End  

    0.001      -0.77% 

Source: S&P Capital IQ. Backtested performance is not an indication of future results.
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Airlines Universe Count and Regional Decomposition 

US Airlines Count Global Ex NA Airlines Count 

CAN Airlines Count Airlines Company Count 



 

 

Factor Description Direction 

1Year Growth in Revenue 

Passengers Carried 

("1YrGrRPC") 

This ratio is the growth in the actual number of passengers carried during a 

period. The more passengers a carrier flies, the more revenues it generates.  
D 

1Year Growth in Revenue 

Passenger Miles ("1YrGrRPM") 

Revenue passenger miles (RPMs) is the total number of passengers carried 

multiplied by the average distance flown. RPMs closely follow airline revenues 

and are therefore a useful signal to examine.  

D 

Passenger Load Factor 

("PassengerLF") 

This ratio represents the percent of an airline’s seats that are filled during a 

period. A higher percentage generally means greater profitability. 
D 

Total Profit per available seat 

miles ("TotProfit/ASM") 

This ratio examines the profit earned per seat mile available (ASM).  A higher 

ratio shows greater operating efficiency.  
D 

Operating Exp per available 

seat miles ("OpExp/ASM") 

This factor measures the operating expenses per available seat mile (ASM), 

where keeping expenses down is good for airlines. 
A 

Fuel Consumed per available 

seat miles("FuelCons/ASM") 

This signal views the number of gallons of jet fuel were consumed per ASM. It 

measures the fuel efficiency. Airlines that consume less jet fuel per ASM have 

a distinct competitive advantage. 

A 

Avg Age of Aircraft 

("AvgAgeofAircraft") 

Newer aircrafts are usually more fuel efficient and also have lower operating 

maintenance expenses compared to older  aircrafts. 
A 

                                                 



 

 

Start Date Count IC L-S HR L-S HR - IC 

1YrGrRPM Jan-01 41 

  

0.041*** 1.73%*** 59%** 56% 

OpExp/ASM Jan-01 42  0.035** 1.48%*** 59%** 59%** 

1YrGrRPC Jan-01 36  0.018 0.94% 61%*** 59%** 

FuelCons/ASM Jan-01 21  0.018 0.71% 57%* 54% 

AvgAgeofAircraft Jan-01 36  0.013 0.56% 56% 54% 

Total Profit/ASM Jan-01 43  0.004 0.29% 51% 49% 

PassengerLF Jan-01 42 -0.002 -0.11% 46% 49% 
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Monthly IC Monthly Spread 

 

High Jet 

Fuel 

Prices % 

Change 

Low Jet 

Fuel 

Prices % 

Change 

High Jet 

Fuel 

Prices % 

Change 

Low Jet 

Fuel 

Prices % 

Change 

1YrGrRPM  0.031 0.051***  1.35%  2.12%** 

TotalProfit/ASM -0.009  0.017 -0.21%  0.79% 

PassengerLF  0.001 -0.006  0.30% -0.53% 

AvgAgeofAircraft -0.006  0.033 -0.77%  1.92%* 

1YrGr RPC  0.012  0.024  0.67%  1.22% 

FuelCons/ASM  0.048* -0.014  1.64%** -0.24% 

OpExp/ASM  0.053**  0.017  1.81%***  1.15% 

Regime count 71 69 71 69 
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Healthcare Universe Count and Regional Decomposition 

US Healthcare Count Global Ex NA Healthcare Count 

CAN Helathcare Count Helathcare Company Count 



 

Factor Description Direction 

% Change in Admissions 

("%ChgAdmissions") 

Admissions represent the number of inpatient admissions over a period. 

Hospitals draw greater revenues from inpatients as opposed to  outpatients. 

Inpatient admissions are one of the main determinants of facility utilization in 

the hospital industry. 

D 

Patient Days Growth 

("PatientDaysGr") 

Patient days is the total number of days of inpatient care provided in a period. 

This should be looked in conjunction with admissions as an indicator of growth. 

Longer patient stays lead to greater revenues. 

D 

Growth in Average 

Length of Stay 

("GrAvgLengthStay") 

Inpatient length of stay is reported as Average Length of Stay. The longer the 

average length of stay, the greater the facility utilization and the more revenues 

are generated per inpatient. 

D 

Hospitals and Facilities 

Growth ("FacilitiesGr") 

Size has become a key driver of profits and revenues in the industry.  The 

number of facilities can be tracked to see company growth in terms of 

acquisitions and newly-built facilities. 

D 

Total Revenue per Facility 

("TotRevperFaciility") 

This ratio measures the total revenues divided by the facilities owned & 

operated.  Greater revenue per facility is a positive sign for a healthcare firm. 
D 

Surgeries Growth 

("SurgeriesGr") 

Hospitals will attempt to boost the number of surgeries and procedures over 

time to increase revenues. This growth factor measures the growth in the core 

business. 

D 

Licensed Beds Growth 

("LicensedBedsGr") 

Licensed beds represent beds that the appropriate state agency has licensed the 

facility for use, regardless of whether they are made available.  More beds 

means more availability for patients and more potential revenue. 

D 

 

Start Date Count IC L-S HR L-S HR - IC 

GrAvgLengthStay Aug-01 14 0.048**  0.73%   53%  59%** 

LicensedBedsGr Jan-01 32  0.039  0.14%   55%  55% 

%ChangeAdmissions Aug-01 14  0.037  1.00%   58%*  56% 

PatientDaysGr Apr-01 16  0.035*  1.14%   57%  53% 

SurgeriesGr Apr-01 21  0.009 -0.42%   51%  53% 

TotalRevperFacility Mar-01 60  0.007 -0.76%*   46%  54% 

FacilitiesGr Mar-01 29  0.002 -0.33%   47%  49% 
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Factor Description Direction 

Medical Loss Ratio 

("MedicalLossRatio") 

This ratio is calculated by dividing total medical costs by total healthcare 

premiums, giving the percent of premium revenues spent on medical 

costs.  It is essentially the inverse of gross profit margin, so we would 

expect a lower value to be a positive sign. 

A 

Days in Medical Costs Payable 

to Medical Costs 

("DCPtoMedCosts") 

Days in medical costs payable is the number of days it would take to 

expense the claims payable and an indication of how efficiently an MCO 

paid its claims in a quarter.  If total medical costs are fairly low in a 

quarter, and DCP is fairly high, we may expect higher costs to follow in 

later periods 

A 

1 Year Growth in Healthcare 

Premiums 

("1YrGrwHealthcarePremiums") 

Healthcare premiums are the largest source of revenue for managed 

healthcare firms, so growth in these revenues is important for the 

business. 

D 

1 Year Growth in Total 

Enrollment 

("1YrGrwEnrollment") 

Higher enrollment means higher revenue potential for an MCO, so growing 

enrollment is a sign of financial health for a company. 
D 
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Start Date Count IC L-S HR L-S HR - IC 

1YrGrwHealthcarePremiums May-02 15 0.03 0.07% 52% 51% 

1YrGrwEnrollment May-02 15 0.023 1.12%* 57% 53% 

MedicalLossRatio May-02 15 0.005 -0.23% 52% 51% 

DCPtoMedCosts May-02 8 -0.032 -0.94% 50% 54% 
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Pharma & BioTech Universe Count and Regional Decomposition 

US Pharma & BioTech Count Global Ex NA Pharma & BioTech Count 

CAN Pharm & BioTech Count Pharma & BioTech Company Count 



 

Factor Name Description Direction 

Number of Patents/ MktCap 

("PatentstoMktCap") 

More patents approved can mean more intellectual property and more potential 

for innovation.  This factor examines how much the market is willing to pay for 

the patents that a company holds 

D 

Growth in Number of 

Patents 

("1YrGrwNumPatents") 

The importance of patents to pharmaceutical innovation has been reported in 

several cross-industry studies by economists. Studies found that the 

pharmaceutical industry placed the highest importance on patents so a growing 

number of patents is a positive sign of innovation for a company  

D 

Growth in Number of Patent 

Applications 

("1YrGrwNumPatentApps") 

Like growth in patents, growth in patent applications is also a positive sign of 

innovation for a company.  Though patent applications are not always approved, 

this ratio looks at the patents applied for as a positive sign of innovation. 

D 

Growth in Number of 

Products in Phase 3 

("1YrGrwNumProdsinPh3") 

The number of biotech drugs in late stage clinical trials is increasing. Over the 

last five years, there is a clear move towards late-stage (phase II and III) 

development as a proportion of all products in clinical trials. Growth in products 

in phase III is a positive sign. 

D 

 

 

Start Date Count IC L-S HR L-S HR - IC 

1YrGrwNumProdsinPh3 Jun-02 76   0.064*** 0.89%* 54% 72%*** 

1YrGrwNumPatentApps Jun-02 91   0.012 -0.53% 47% 52% 

1YrGrwNumPatents Jun-02 121  -0.005 -3.34% 44% 47% 

PatentstoMktCap Jun-02 149  -0.030***  3.16% 47% 35%*** 

 

)
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Homebuilding Universe Count and Regional Decomposition 

US Homebuilding Count Global Ex NA Homebuilding Count 

CAN Homebuilding Count Homebuilding Company Count 



 

Factor Description Direction 

1Yr Growth in Net New Orders 

("1YrGrNetNewOrders") 

This factor measures the change in the actual number of new contracts 

year-over-year. New orders suggest future revenue.  
D 

1Yr Growth in Housing Sales 

Revenue 

("1YrGrHouseSalesRev") 

Housing Sales is the main component of Revenue for Homebuilders. This 

factor measures the year-over-year change in Home Sales Revenue. 
D 

1 Year Growth in Total 

Homebuilding Revenue to 

Finished/Constr in Progress 

("1YGrTotHRevtoConsinProg") 

Total homebuilding revenue to finished homes/construction in progress 

measures the relationship between sales and work-in-progress inventories.   

We would like to see year-over-year increasing sales to finished 

homes/construction in progress.  

D 

Delivered Homes Value Growth 

to Market Cap 

("DelivHomeValGrwtoMktCap") 

Deliveries or Closings are defined as the total value of contracts closed 

within a period and is the purest indicator of true sales growth or decline.  

This factor reflects the year-over-year change these sales to the market cap 

of the firm. 

D 

Backlog Homes Value Growth 

("BacklogHomesValueGr") 

Backlog homes value is the dollar value for all existing orders not yet closed 

minus current period closings. This factor measures the year-over-year 

change in total dollar value for Backlog Homes. 

D 

1Yr Growth in Total 

Homebuilding Revenue to 

Inventories 

("1YGrTotHomeRevtoInv") 

Total inventories include finished homes, land under development, 

undeveloped inventories, and deposits. This ratio examines the sales to 

inventory growth ratio, where increased growth is a positive sign. 

D 

Home Gross Margin 

("HomeGM") 

Gross margin is important for builders as the largest costs i.e. land, labor 

and materials are aggregated into Cost of Goods Sold. High margins are 

good for homebuilding companies. 

D 

 

 

Start Date Count IC L-S HR L-S HR - IC 

1YGrTotHRevtoConsinProg Jan-01 34 0.015 0.34% 54% 54% 

BacklogHomesValueGr Mar-01 18 0.009 0.37% 54% 51% 

1YrGrNetNewOrders Mar-01 17 0.005 0.04% 51% 55% 

DelivHomeValGrwtoMktCap Feb-01 34 0.002 -0.19% 47% 50% 

HomeGM Jan-01 36 -0.003 -0.07% 54% 51% 

1YGrTotHomeRevtoInv Jan-01 37 -0.011 -0.10% 47% 49% 

1YrGrHouseSalesRev Jan-01 37 -0.019 -0.94% 46% 45% 
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Monthly IC Monthly Spread 

 

High 10 

Yr. Gov 

Bond 

Yield 

Low 10 

Yr. Gov 

Bond 

Yield 

High 10 

Yr. Gov 

Bond 

Yield 

Low 10 

Yr. Gov 

Bond 

Yield 

BacklogHomesValueGr 0.015 0.003 -0.17% 0.87% 

1YrGrNetNewOrders -0.008 0.017 -0.37% 0.42% 

1YrGrHouseSalesRev -0.006 -0.037 -0.44% -1.49%* 

DelivHomeValGrwtoMktCap -0.011 0.011 -0.43% -0.09% 

HomeGM 0.018 -0.013 0.30% -0.27% 

1YGrTotHRevtoConsinProg 0.010 0.013 0.54% -0.06% 

1YGrTotHomeRevtoInv 0.000 -0.030 0.36% -0.77% 

Regime count 66 72 66 72 
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Insurance Universe Count and Regional Decomposition 

US Insurance Count Global Ex NA Insurance Count 

CAN Insurance Count Insurance Company Count 



 

Factor Name Description Direction 

Retention Ratio 

("RetentionRatio") 

This is the ratio of Net Written Premiums to Gross Written Premiums. It 

indicates the extent of dependence on reinsurance. The higher the ratio the 

better. 

D 

1Yr Growth in Net 

Premiums Earned 

("1YrGrwNPE") 

Premium revenue is the primary source of revenue for most insurers, and it is 

generally more persistent than other revenue sources. Growth in net 

premiums is a positive sign for an insurance firm. 

D 

Combined Ratio 

("CombinedRatio") 

This popular insurance metric combines claims losses and operating expenses 

against premiums earned.  This measures the profitability of underwriting 

operation. 

A 

Net Premium Written to 

Statutory Surplus 

("NPWtoStatSurp") 

This ratio measures the company's overall underwriting exposure in relation 

to its assets available to cover potential claims. A lower ratio implies more  

surplus available to cover losses 

A 

Solvency Ratio 

("SolvencyRatio") 

This ratio is comprised of net written premiums to net assets and measures a 

firm's ability to cover claims with its capital base.  A lower ratio means greater 

solvency for an insurance firm.  

A 

1Yr Growth in Total 

Investments 

("1YrGrwTotInvestments") 

A major portion of Insurance company's profit comes from investments. This 

is a measure of the growth in investments. 
D 

1Yr Growth in 

Underwriting Profit 

("1YrGrwU/wProfit") 

Underwriting Profit is the profit that an insurer derives from providing 

insurance or reinsurance coverage, exclusive of the income it derives from 

investments. This factor measures the year-over-year growth in underwriting 

profit. 

D 

Underwriting Margin 

("U/wMargin") 

This metric examines the ratio of Underwriting Profit to Net Premiums Earned 

(insurance revenues), where higher a profit margin is better. 
D 

Claims Ratio 

("ClaimsRatio") 

A common insurance metric, the claims ratio is claims payable as a 

percentage of premium income. It indicates what percentage of claims are 

being settled with recipients. A lower ratio is preferred because it implies a 

greater risk margin to cover potential adverse events.  

A 

Expense Ratio 

("ExpenseRatio") 

A common insurance metric, this ratio measures the percentage of 

underwriting and acquisition expenses to net earned premiums. It measures 

operational efficiency in underwriting where lower is better. 

A 



 

 

 

Start Date Count IC L-S HR L-S HR - IC 

1YrGrwU/w Profit Mar-01 74 0.024* 0.65%** 61%*** 54% 

U/wMargin Mar-01 75 0.009 0.10% 51% 49% 

Expense Ratio Mar-01 184 0.004 0.10% 55% 51% 

NPWtoStatutorySurplus Mar-01 99 0.003 -0.16% 49% 51% 

1YrGrwTotInvestments Mar-01 248 0.002 0.07% 46% 51% 

SolvencyRatio Mar-01 155 -0.002 -0.14% 46% 51% 

ClaimsRatio Mar-01 139 -0.003 0.00% 54% 51% 

1YrGrwNPE Mar-01 204 -0.006 -0.04% 54% 48% 

CombinedRatio Mar-01 130 -0.007 -0.11% 53% 49% 

RetentionRatio Mar-01 131 -0.014 -0.35% 46% 45% 
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Monthly IC Monthly Spread 

 

High % 

Change 10 

Yr. Gov 

Bond 

Low % 

Change 

10 Yr. Gov 

Bond 

High % 

Change 10 

Yr. Gov 

Bond 

Low % 

Change 

10 Yr. 

Gov Bond 

CombinedRatio 0.005 -0.018 0.36% -0.58% 

ClaimsRatio 0.006 -0.012 0.64%* -0.63% 

1YrGrwTotInvestments 0.009 -0.005 0.34% -0.19% 

1YrGrwNPE -0.007 -0.006 0.19% -0.27% 

1YrGr wU/wProfit 0.004 0.044** 0.21% 1.09%*** 

U/wMargin -0.020 0.038** -0.50% 0.70% 

ExpenseRatio 0.012 -0.003 0.35% -0.15% 

RetentionRatio -0.006 -0.022 -0.18% -0.51% 

SolvencyRatio -0.007 0.002 -0.23% -0.06% 

NPWtoStatutorySurplus 0.001 0.004 -0.36% 0.04% 

Regime count 68 69 68 69 
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Telecom Universe Count and Regional Decomposition 

US Telecom Count Global Ex NA Telecom Count 

CAN Telecom Count Telecom Company Count 



 

Factor Description Direction 

1Yr Growth in Net Wireless 

Subscriber Additions 

("1YrGrwNetSubsAdds") 

This ratio is the number of new customers added, less customers that 

terminated service with the carrier. Growth in subscribers usually mean growth 

in revenues for a telecom company. 

D 

1Yr Growth in Broadband 

Subscribers 

("1YrGrwBroadbandSubs") 

Broadband has become the focus for telecom carriers. Research indicates that 

more than half of the revenue for the wireline service comes from Broadband 

services. This factor measures the year-over-year growth in the Broadband 

Subscribers. 

D 

Wireless Penetration Rate 

("WirelessPrenetrationRate") 

Market penetration is a measure of the subscriber base as a percentage of the 

total number of potential customers, or overall population. It shows how deeply 

wireless service has entered a market and, thus, suggests how much growth 

potential remains in the subscriber base. 

D 

Churn Rate ("ChurnRate") 

Churn is the percentage of subscribers that terminate wireless service with the 

carrier on a monthly basis. The lower the churn, the less pressure on a carrier to 

add new subscribers to generate revenues. It is an indicator of customer 

satisfaction. 

A 

1 Year Growth in Churn Rate 

("1YrGrwChurnRate") 

1 Year growth in church rate measures if companies are having growing 

terminations of wireless service. Growing churn rates are a poor sign for a 

company.  

A 

 

 

Start Date Count IC L-S HR L-S HR - IC 

1YrGrwNetSubsAdds Jun-00 85  0.017  0.41%  50%  57%* 

WirelessPenetrationRate Jun-00 21  0.023 -1.64%  47%  57%* 

1YrGrTotWirelessSubs Jun-00 84  0.001 -0.43%  45%  48% 

1YrGrwChurnRate Jul-01 18 -0.020 -1.00%  44%  48% 

ChurnRate Mar-01 22 -0.038 -1.93%*  49%  46% 

1YrGrwBroadbandSubs Apr-01 40 -0.040*** -0.85% 40%** 40%** 
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Factor Name Description Direction 

1Yr Growth in Fuel Cost - Electric, 

Gas ("1YrGrwFuelCostsElecGas") 

Fuel is the largest and most variable item on a utility’s list of operating 

expenses, and it is often the least controllable. An improving trend in 

operating and maintenance costs usually indicates that a company is 

focusing on streamlining its operations and controlling costs. Lower the 

better. 

A 

1Yr Growth in Electric, Gas, Water 

Sales ("1YrGrwElecGasWaterSales") 

This factor measures the year-over-year growth for total electric, gas, and 

water sales. Increasing sales in these categories is a positive sign for a 

utility firm. 

D 

1Yr Growth in Average 

Revenue/KWh 

("1YrGrwAvgRevperKWh") 

This ratio examines the year-over-year growth in average revenue per 

kilowatt-hour. Generating more revenue for less energy usage is a strong 

sign of efficiency. 

D 

1Yr Growth in Operating Revenue - 

Electric, Gas, Water 

("1YrGrwOpRevElecGasWater") 

This factor measures the growth in operating revenues for electric, gas, 

and water services, where increased operating revenue is a good sign of 

growth. 

D 

0 
20 
40 
60 
80 

100 
120 
140 
160 

U
n

iv
e

rs
e

 C
o

u
n

t 
US Utilities Count 

US Utilities Count 



 

 

 

Start Date  Count IC L-S HR L-S HR - IC 

Gr in Elec,Gas,Water Sales Mar-01 67 0.011 0.21% 51% 51% 

Gr in Fuel Cost-Elec,Gas Mar-03 20 0.009 0.09% 48% 51% 

Gr in Oper Rev-Elect,Gas,Water Mar-01 84 0.009 -0.08% 47% 52% 

Gr in Avg Revenue/KWh Mar-01 33 0.005 -0.17% 51% 51% 
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Gold Miners Universe Count and Regional Decomposition 

US Gold Miners Count Global Ex NA Gold Miners Count 

CAN Gold Miners Count Gold Miners Company Count 



 

Factor Description Direction 

Proved & Probable Reserves / 

Market Cap 

("P&PRestoMktCap") 

Reserves are extremely important to gold mining companies.  This signal 

measures the proved and probable reserves of a company to its market cap D 

Reserve Acquisition Cost (1 Yr 

Change in Proved & Probable 

Reserves / Exploration 

Expenditure 

"YoYChgP&PRestoExploreExp") 

This signal measures the cost of acquiring new reserves.  It is defined as the 

one year change in proved & probable reserves to exploration expenditure 

D 

Actual Production / Market 

Cap ("ProdtoMktCap") 

This is the market capitalization divided by actual production. This shows 

how much the market is willing to pay for each ounce of production. We 

look at the inverse of this signal 

D 

Proved & Probable Reserves / 

Actual Production ("MineLife") 

This signal is equal to proved & probable reserves divided by annual 

production. Mine life represents the years a mine has left at its current 

production rate. A higher mine life is better 

D 

1 Year Change in Actual 

Production 

("ProductionGrowth") 

This signal is the one year change in actual production. We prefer 

companies with growing production. D 

1 Year Change in Proved & 

Probable Reserves 

("ReserveGrowth") 

Growing reserves can be a sign the gold mining companies are doing well.  

This signal measure the one year change in proved and probable reserves. D 

 

 

Start Date Count IC L-S HR L-S HR - IC 

ProductionGrowth Feb-04 43 0.032 0.62% 50%   58% 

P&PRestoMktCap Jun-03 68 0.010 0.64% 52%   46% 

MineLife Feb-04 44 0.002 -0.12% 45%   50% 

ReserveGrowth May-04 55 0.000 -0.11% 47%   48% 

ReserveAcquisitionCost Nov-04 45 -0.012 -0.28% 48%   44% 

ProdtoMktCap Feb-04 52 -0.027 -0.26% 49%   40%* 
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Monthly IC Monthly Spread 

 

High Gold 

Price % 

Change 

Low Gold 

Price % 

Change 

High Gold 

Price % 

Change 

Low Gold 

Price % 

Change 

P&PRestoMktCap 0.000 0.019 0.98% 1.14% 

ReserveGrowth -0.018 -0.036 -1.32% -1.20% 

Reserve Acquisition Cost -0.035 -0.020 -1.55% -0.41% 

ProductionGrowth -0.009 0.007 -0.46% 0.77% 

ProductiontoMktCap 0.016 -0.024 1.66% -1.07% 

MineLife -0.039 0.040 -1.62%* 1.65% 

Regime count 52 51 52 51 
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Hotels & Gaming Universe Count and Regional Decomposition 

US Hotels & Gaming Count Global Ex NA Hotels & Gaming Count 
CAN Hotels & Gaming Count Hotels & Gaming Company Count 



 

Factor Description Direction 

Hotel, Motel, Casino, and 

Resort Revenue / Operating 

Expenses 

("Hotel&CasinoRevtoOperExp") 

For hotel & gaming companies, hotel, motel, casino, and resort revenues 

are key to their success.  This signal is the total of all these revenues over 

total operating expenses 
D 

Total Room Revenue / Rooms 

at Period End ("RevperRoom") 

This signal is the ratio of the total room revenue over the total number of 

rooms at the end of the period.  More revenue per room is a positive sign 

for companies 

D 

Room Margin ("RoomMargin") This signal is the room revenue less expenses all over room revenues.  

Higher margins show higher profitability for companies and are considered 

to be a positive sign 

D 

Room Revenues less Room 

Expenses / Rooms at Period 

End ("ProfitperRoom") 

This signal is the room profit per room, that is, room revenue less room 

expenses over the total number of rooms at period end.  Higher profit per 

room shows that companies are operating more efficiently. 

D 

1 Year Change in Total Number 

of Properties 

("YoYChgNumProperties") 

Growing properties can lead to more revenues and increase economies of 

scale.  This signal is the one year change in number of properties at period 

end 

D 

1 Year Change in Total Number 

of Rooms 

("YoYChgNumRooms") 

Expanding the number of rooms is also a positive growth sign for 

companies.  This signal measures the one year change in number of rooms 

at period end 

D 

1 Year Change in Room 

Revenue / Rooms at Period 

End ("YoYChgRevperRoom") 

Room revenue per room alone is a valuable signal, but a positive growth 

trend for this ratio is also a positive sign for a company. D 

 

 

Start Date Count IC L-S HR L-S HR - IC 

ProfitperRoom Jan-02 16 0.055** 0.90% 59%** 57% 

RevperRoom Jan-02 23 0.034* 0.67% 61%*** 52% 

RoomMargin Jan-02 18 0.021 0.76% 53% 55% 

Hotel&CasinoRevtoOperExp Jan-02 54 0.013 -0.47% 47% 50% 

YoYChgNumRooms Mar-02 36 0.010 0.35% 52% 49% 

YoYChgNumProperties Jul-04 23 -0.014 -0.19% 40%** 46% 

YoYChgRevperRoom Mar-02 19 -0.015 -0.78% 52% 45% 
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Monthly IC Monthly Spread 

 

High Real 

GDP 

Growth 

Rate % 

Low Real 

GDP 

Growth 

Rate % 

High Real 

GDP 

Growth 

Rate % 

Low Real 

GDP 

Growth 

Rate % 

Hotel&CasinoRevtoOperExp -0.013 0.037* -0.89%* -0.07% 

YoYChgNumRooms -0.015 0.036 -0.18% 0.89% 

YoYChgNumProperties -0.041 0.009 -0.52% 0.10% 

RevperRoom 0.008 0.060** 0.19% 1.13% 

ProfitperRoom 0.056 0.053 0.52% 1.26% 

YoYChgRevperRoom 0.001 -0.032 0.15% -1.70% 

RoomMargin 0.032 0.011 0.94% 0.58% 

Regime count 63 65 63 65 
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Restaurants Universe Count and Regional Decomposition 

US Restaurants Count Global ex NA Restaurants Count 

CAN Restaurants Count Global Restaurants Count 



 

 

Factor Description Direction 

Restaurants Opened & Acquired in 

the Last 12 Months / Total 

Restaurants at Period End 

("TTMRestaurantsOP&Acq") 

This signal is restaurants opened or acquired over the last 12 month over 

total restaurants at the end of the last 12 months.  Similar to the above 

factor, opening and acquiring stores is can be good but over-saturation and 

overexpansion is a risk. 

A 

Restaurants Closed & Sold in the Last 

12 Months / Total Restaurants at 

Period End 

("TTMRestaurantsCLS&Sold") 

This signal looks at restaurants closed or sold over the last 12 month over 

total restaurants at the end of the last 12 months.  Similar to the above 

factor, closing or selling restaurants can be a sign of struggling but it may 

also show companies trimming away poorly performing restaurants. 

A 

Restaurant Operating Margin 

("RestaurantOperMargin") 

A higher operating margin shows higher profitability for a restaurant. 
D 

1 Year Growth in Same Restaurant 

Sales ("SameRestSalesGrw") 

This signal is the 1 year growth in sales from restaurants open for at least a 

year.  Growing same restaurant sales is a positive sign for companies. 
D 

1 Year Growth in Same Restaurant 

Sales Growth ("YoYChgSRSGrw") 

This is the 1 year change in same restaurant sales growth.  It looks at the 

acceleration of same restaurant sales where a growing growth rate is a 

positive signal. 

D 

1 Year Change in the Number of 

Restaurants at Period End 

("YoYChgNumRestaurants") 

This signal is the 1 year change in number of restaurants in operation.  As 

with some above factors, growing the number of restaurants can be good 

but could also signal possible overexpansion? 

A 

1 Year Change in Restaurants Opened 

in the Last 12 Months 

("RestaurantsOPMOM") 

This is the 1 year change in number of restaurants opened over the last 12 

months.  Increasing the pace of restaurant openings may be positive (good 

growth) or negative (overexpansion). 

A 

1 Year Change in Restaurants Closed 

in the Last 12 Months 

("RestaurantsCLSMOM") 

This is the 1 year change in number of restaurants closed over the last 12 

months.  A growing number of closings may indicate continuing struggles for 

a company rather than simply trimming away poorly performing locations. 

A 



 

 

 

Start Date Count IC L-S HR L-S HR - IC 

RestaurantsCLSMOM Dec-00 31 0.028* 1.24%*** 58%* 58%* 

SameRestSalesGrw Jan-99 44 0.026* 0.45% 52% 56% 

YoYChgSRSGrw Jan-99 30 0.023 0.74%* 54% 55% 

RestaurantOperMargin Mar-01 42 0.017 -0.62% 48% 51% 

RestaurantsOPMOM Mar-00 48 0.015 0.45% 57% 55% 

YoYChgNumRestaurants Mar-00 62 0.005 0.36% 55% 51% 

TTMRestaurantsOP&Acq Mar-00 69 0.004 -0.14% 45% 51% 

TTMRestaurantsCLS&Sold Mar-00 51 0.001 -0.77% 49% 51% 
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Monthly IC Monthly Spread 

 

High Real 

GDP 

Growth 

Rate % 

Low Real 

GDP 

Growth 

Rate % 

High Real 

GDP 

Growth 

Rate % 

Low Real 

GDP 

Growth 

Rate % 

SameRestSalesGrw 0.037 0.016     0.73% 0.08% 

YoYChgSRSGrw 0.030 0.023     0.79% 0.54% 

TTMRestaurantsOP&Acq 0.001 0.004    -0.21% -0.15% 

RestaurantsCLSMOM 0.021 0.030     1.00%* 1.38%*** 

RestaurantOperMargin 0.025 0.007    -0.17% -1.11% 

YoYChgNumRestaurants 0.004 0.008     0.04% 0.76% 

RestaurantsOPMOM 0.001 0.031*    -0.19% 1.10%** 

TTMRestaurantsCLS&Sold -0.005 0.001    -0.61% -1.05% 

Regime count 75 75 75 75 
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FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

1YrGrRPM    0.24***    0.12    0.19**    0.47***   -0.44*** 

OpExp/ASM   -0.33***   -0.25***   -0.20**   -0.25***    0.28*** 

1YrGr RPC    0.16*    0.08    0.08    0.43***   -0.35*** 

FuelCons/ASM    0.04    0.02   -0.06   -0.07    0.15* 

AvgAgeofAircraft   -0.01   -0.18**   -0.22***   -0.05    0.14* 

PassengerLF    0.23***   -0.06   -0.15*    0.04    0.08 

TotalProfit/ASM    0.05   -0.17**   -0.16*   -0.01   -0.12 

   



 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

FacilitiesGr   0.04     0.06      0.01     0.05  -0.11 

GrAvgLengthStay   0.18**    -0.06     -0.03     0.08  -0.17* 

TotalRevperFacility   0.23***     0.17**      0.19**     0.21**  -0.24*** 

%ChangeAdmissions  -0.01     0.06      0.01     0.02  -0.03 

PatientDaysGr  -0.01     0.05      0.04     0.00  -0.04 

LicensedBedsGr  -0.07     0.14*      0.06     0.04   0.01 

SurgeriesGr   0.10     0.13      0.11     0.08  -0.15* 

   

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

1YrGrwEnrollment -0.06 0.01     0.15*    0.13  -0.35*** 

1YrGrwHealthcarePremiums 0.02 0.10     0.20**    0.21**  -0.22*** 

MedicalLossRatio -0.09 -0.09    -0.08   -0.04   0.09 

DCPtoMedCosts 0.05 -0.02     0.06   -0.22**  -0.03 

   



 

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

1YrGrwNumPatentApps  -0.09 -0.06      0.06     -0.01   0.06 

1YrGrwNumPatents   0.06 0.04      0.13      0.12  -0.05 

1YrGrwNumProdsinPh3  -0.02 0.12     -0.06     -0.17*  -0.01 

PatentstoMktCap  -0.57*** 0.11     -0.53***     -0.21**   0.53*** 

   

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

HomeGM  -0.49***      0.17**      0.26***    0.44***  -0.64*** 

BacklogHomesValueGr  -0.06      0.18**      0.14*    0.15*  -0.09 

1YrGrNetNewOrders  -0.13      0.10      0.05    0.06  -0.07 

DelivHomeValGrwtoMktCap  -0.15*      0.00     -0.04    0.32***  -0.43*** 

1YGrTotHRevtoConsinProg   0.07      0.00      0.08    0.18**  -0.10 

1Yr Growth in Housing Sales Revenue  -0.33***      0.30***      0.21**    0.62***  -0.62*** 

1YGrTotHomeRevtoInv   0.11     -0.04     -0.03    0.11   0.02 

   



 

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

RetentionRatio   0.21**     -0.09      -0.12   -0.06 0.32*** 

U/wMargin  -0.03      0.05       0.06    0.18** -0.43*** 

1YrGrwU/wProfit   0.08      0.03       0.01    0.38*** -0.22*** 

1YrGrwNPE   0.08      0.12       0.11    0.19** -0.14 

1YrGrwTotInvestments   0.05      0.27***       0.29***    0.35*** -0.30*** 

ClaimsRatio  -0.36***      0.00       0.06    0.01 -0.14 

CombinedRatio  -0.38***      0.06       0.14    0.03 -0.22*** 

ExpenseRatio  -0.35***      0.18**       0.27***   -0.02 -0.52*** 

SolvencyRatio   0.22***     -0.07      -0.17**    0.07 0.39*** 

NPWtoStatutorySurplus   0.12      0.00       0.00    0.10 0.13 

   

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

1YrGrwBroadbandSubs  -0.04      -0.18**      -0.13     -0.13   0.04 

1YrGrwNetSubsAdds  -0.14*       0.02       0.02      0.10  -0.06 

WirelessPenetrationRate   0.26***       0.17**       0.13      0.13  -0.32*** 

ChurnRate  -0.13      -0.11      -0.21**     -0.11   0.34*** 

1YrGrTotWirelessSubs  -0.16*      -0.02      -0.14*     -0.02   0.19** 

1YrGrwChurnRate  -0.03       0.01      -0.10      0.00   0.11 

   



 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

Gr in Fuel Cost-Elec,Gas    -0.10      -0.07      -0.01     -0.10     0.07 

Gr in Avg Revenue/KWh     0.00      -0.11      -0.12     -0.05     0.11 

Gr in Oper Rev-Elec,Gas,Water    -0.13       0.00      -0.13      0.19**     0.12 

Gr in Elec,Gas,Water Sales    -0.02       0.01       0.04      0.09    -0.01 

   

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

ReserveGrowth     0.13      -0.14      0.04      0.00    -0.11 

ProductionGrowth    -0.11      -0.04      0.06      0.08    -0.03 

MineLife     0.13       0.12      0.04     -0.01     0.11 

Reserve Acquisition Cost     0.11      -0.07      0.10     -0.03     0.01 

P&PRestoMktCap    -0.32***       0.05     -0.26***     -0.06     0.22** 

ProductiontoMktCap    -0.27***      -0.16     -0.45***     -0.05    -0.09 

   



 

 

 

FCFP 3MRevFY1 PM12M1M Chg1YEPS ROA 

Hotel&CasinoRevtoOperExp   0.35***      0.18**       0.22**      0.15* -0.45*** 

YoYChgNumRooms  -0.15*     -0.03       0.00      0.14 -0.14 

YoYChgNumProperties  -0.27***     -0.15      -0.22**      0.06   0.16 

ProfitperRoom  -0.10      0.11       0.05      0.11 -0.01 

YoYChgRevperRoom   0.22**      0.10       0.08     -0.08 -0.01 

RoomMargin  -0.12     -0.01      -0.06     -0.04   0.17** 

RevperRoom  -0.03      0.21**       0.15*      0.13 -0.05 
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SameRestSalesGrw -0.07 0.12 0.20*** 0.39*** -0.35*** 

YoYChgSRSGrw -0.01 0.01 0.05 0.13 -0.02 

TTMRestaurantsOP&Acq -0.07 0.02 0.03 0.31*** -0.34*** 

RestaurantsCLSMOM 0.19** 0.01 -0.09 0.04 0.04 

RestaurantOperMargin -0.12 0.15* 0.23*** 0.29*** -0.63*** 

YoYChgNumRestaurants -0.20*** 0.05 0.02 0.29*** -0.40*** 

RestaurantsOPMOM -0.25*** -0.22*** -0.14* 0.04 0.04 

TTMRestaurantsCLS&Sold 0.13* -0.06 -0.17** -0.15* 0.43*** 
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