
 

 

 

 

Consumer and Retail in a Recessionary Environment 

An increasingly recessionary environment is top of mind for US investors, especially for the 

Consumer and Retail sectors. S&P Global Ratings analysts recently visited several U.S. 

investor firms to discuss sector trends and individual issuers.  

Major macro trends top of mind for Consumer and Retail in the U.S.: 

• For Food and Groceries, most of the inflationary pricing has been passed down to the 

consumer. Investors raised concern over when the consumer will no longer be able to 

bear these price increases. Groceries are staples and necessary, while other 

discretionary spending has tapered off sooner. Lower-income consumers are most 

squeezed with the inflationary environment and are trading down from major name 

brands to private-label alternatives. The impact on consumers is slowly inching its way 

up to more middle-income consumers, though consumers at the higher end of the 

spectrum are largely cushioned and continuing their spending habits. All the while, this is 

juxtaposed with certain services and experiences, like travel and lodging, which remain 

stable due to pent-up demand from the pandemic.  

• For Consumer Goods, there is also a trend of consumers trading down and decreasing 

spend. At the same time, buyers at big box stores have already purchased excess 

inventory in response to earlier strong demand. This could ease some pricing challenges 

for consumers, as they may expect to see upcoming discounting for these stores to clear 

out the extra inventory on their hands. Retailers want to position themselves well for the 

traditional major shopping periods coming up, such as back to school and holiday 

spending. 

• Among the consumer sectors traditionally defined as ‘sin stocks’ in an ESG lens, here is 

the latest on Tobacco and Alcohol: U.S. investors in tobacco are watching the FDA’s 

recent litigation on vaping, as well as a potential ban on menthol, albeit any ban is still 

years away. In the beverage space, alcohol and soft drink partnerships are becoming 

increasingly common as companies expand their offerings and try to innovate in their 

product offerings. 

With consumer spending increasingly impacted by the recessionary signals in the environment, 

investor sentiments and industry trends may likewise continue to closely follow the dynamic 

changes in the Consumer and Retail sectors. 

For research on the Retail & Consumer Products Sector, please visit: S&P Global Ratings 

(spglobal.com) 

 

 

 

https://www.spglobal.com/ratings/en/sector/corporates/retail-consumer-products
https://www.spglobal.com/ratings/en/sector/corporates/retail-consumer-products
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No content (including ratings, credit-related analyses and data, valuations, model, software or other 
application or output therefrom) or any part thereof (Content) may be modified, reverse engineered, 
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without 
the prior written permission of Standard & Poor's Financial Services LLC or its affiliates (collectively, 
S&P). The Content shall not be used for any unlawful or unauthorized purposes. S&P and any third-
party providers, as well as their directors, officers, shareholders, employees or agents (collectively S&P 
Parties) do not guarantee the accuracy, completeness, timeliness or availability of the Content. S&P 
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Credit-related and other analyses, including ratings, and statements in the Content are statements of 
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sell any securities or to make any investment decisions, and do not address the suitability of any 
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The Content should not be relied on and is not a substitute for the skill, judgment and experience of 
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To the extent that regulatory authorities allow a rating agency to acknowledge in one jurisdiction a 
rating issued in another jurisdiction for certain regulatory purposes, S&P reserves the right to assign, 
withdraw or suspend such acknowledgment at any time and in its sole discretion. S&P Parties disclaim 
any duty whatsoever arising out of the assignment, withdrawal or suspension of an acknowledgment 
as well as any liability for any damage alleged to have been suffered on account thereof. 

S&P keeps certain activities of its business units separate from each other in order to preserve the 
independence and objectivity of their respective activities. As a result, certain business units of S&P 
may have information that is not available to other S&P business units. S&P has established policies 



and procedures to maintain the confidentiality of certain non-public information received in connection 
with each analytical process. 

S&P may receive compensation for its ratings and certain analyses, normally from issuers or 
underwriters of securities or from obligors. S&P reserves the right to disseminate its opinions and 
analyses. S&P's public ratings and analyses are made available on its Web 
sites, www.spglobal.com/ratings (free of charge), and www.ratingsdirect.com (subscription) and 
may be distributed through other means, including via S&P publications and third-party redistributors. 
Additional information about our ratings fees is available at www.spglobal.com/usratingsfees. 

Australia 
 

Ratings are statements of opinion, not statements of fact or recommendations to buy, hold, or sell any 
securities or make any other investment decisions. S&P Global Ratings Australia Pty Ltd. holds 
Australian financial services license number 337565 under the Corporations Act 2001. S&P credit 
ratings and related research are not intended for and must not be distributed to any person in Australia 
other than a wholesale client (as defined in Chapter 7 of the Corporations Act). Australian users should 
only access information about Standard & Poor's products and services 
from www.spglobal.com/ratings.  
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